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WTSC 2026/2027 annual budget  
approved
At the February meeting in 
Pullman, the Washington 
Turfgrass Seed Commission 
passed their annual budget for 
the 2026/2027 fiscal year. They 
approved an expense budget of 
$195,567. This is more than 
their expected income for the 
upcoming year, which they 
estimate at $139,000. “Every 
year, we try and draw down 
our reserves,” explained Shane 
Johnson who serves as the 
Commission’s executive direc-
tor. “The growers have always 
said that they don’t want to sit on a large sum of reserves. As 
with every year, this budget reflects that wish.” 

Roughly 30% supports research at WSU and the WSU Peren-
nial Grass Farm (see additional article). Roughly 40% of the 
budget is also spent on Education & Outreach and Marketing. 
The remaining budget funds organizational memberships, oper-
ations and administrative services. 

Research projects funded
At the February board meeting, the 2026 research projects 
were reviewed, and funding decisions were made for the 
year. The commission committed more than $61,000 in total 
funding for 2026.

•	 Support for the WSU Perennial Grass Farm and varietal 
research ($50,000)

•	 Developing a Turfgrass Management Training Curriculum 
to Enhance Sustainable Stewardship in Washington State 
($11,917) - Kate Kraszewska, WSU

“The commission increased its support of the WSU farm this 
year,” explained Shane Johnson who serves as the Commission’s 
executive director. “They wanted to give the research team more 
flexibility in how to pursue new varieties.”

The training curriculum 
research done by Kaszews-
ka will coincide with the 
intensive training series the 
WTSC has been working 
to launch this year. “Having 
Kate’s curriculum knowledge 
will help us build the best 
possible program for our 
schools and municipalities,” 
said Johnson. The goal is to 
train public facility employ-
ees about proper turf man-
agement. 

Seattle’s Lumen Field gets “F” report 
card according to players
The 2026 NFL Players Association report card didn’t go well 
for Lumen Field. Players gave Lumen’s artificial home turf an 
F in the Home Game Field category—citing slickness, hard-
ness, and overall feel—while Levi’s Stadium in Santa Clara 
(real grass) earned an A- and ranked among the league’s best.

Lumen Field is getting a temporary natural grass (stitched 
hybrid) installation for the six 2026 FIFA World Cup match-
es Seattle will host next summer. The state of Washington is 
footing the bill for approximately $19.4 million in upgrades—
including irrigation, drainage, grow lights, ventilation, and 
the grass itself—to meet FIFA standards. The plan is to install 
and use it for the World Cup (June-July 2026), then revert 
back to artificial turf (FieldTurf CORE) in time for the 2026 
NFL season. 
 



Washington fix for “slow pay/no pay”  
problem in place 
Last year, the Washington Turfgrass Seed Association partnered with 
state lawmakers to advance new protections for turfgrass seed growers. 
The legislation mirrors the Oregon law and aims to improve clarity, 
strengthen payment expectations, and create additional accountability 
within the supply chain. WTSA continues to collaborate with industry 
and the Washington State Department of Agriculture to ensure the law 
evolves alongside industry needs.

Maintenance grant program launches
Earlier this winter, the WTSA team launched its Fields for the Future 
grant program. With $15,000 in grower contributions and additional 
industry support from Barenburg, Fusion Seed, and Clearwater Seed, 
WTSA successfully raised $30,000 for the fund.

The program is designed to support natural turfgrass field maintenance, 
keep living turfgrass at the center of our communities, and increase 
public awareness of its environmental, economic, and social benefits. 
Schools and municipalities east of the Cascades are eligible to apply.
Learn more at: https://www.waturfassociation.
com/

The WTSA mission is to advocate on behalf of the Turfgrass Seed 
Industry in Washington State by education, marketing and polit-
ical outreach with the goal to grow the Turfgrass Seed industry in 
Washington State and beyond.

WTSC Meeting Schedule for 2026

Thursday, June 4 – 9:00am, WSU Grass Seed Research Farm, Pullman, WA

Thursday, September 10 – 11:00am, Moses Lake, WA

Thursday, December 10 – 11:00am – Kennewick, WA

SINCE 1984
Commission Purpose
The growers of turfgrass seed in Wash-
ington voted to establish the Washing-
ton Turfgrass Seed Commission for the 
purposes of funding research in the 
production, processing, or distribu-
tion of turfgrass seed-by-products, and 
establishing and conducting programs to 
develop markets for turfgrass seed and its 
byproducts, including straw utilization 
projects.

In accordance with the marketing order, 
the Washington Turfgrass Seed Commis-
sion collects assessments from growers to 
pursue its purposes.
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“Many fans aren’t happy about moving it back to artificial once the World Cup 
games are over,” explained Rowe. “There’s a large contingency of players and fans 
who would love to keep the real grass in place long term, especially since the tax 
payers are funding it.”

WTSC to be featured on Washington Grown
This year the WTSC marketing and communications team is steadying its mes-
saging footprint. This summer, the WTSC will be partnering with the Wash-
ington Grown program on an episode highlighting the turfgrass industry in 
the state. The production team hopes to feature a grower, research at WSU, and 
the upcoming tie to the World Cup in Seattle. “This is a great time to be excited 
about turfgrass in our state,” said Kara Rowe, WTSC’s communications lead. 
“The fact that Seahawks stadium will finally have real grass on it for athletes to 
enjoy proves it can be done, even if it’s only for soccer.”
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